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SOCIAL MEDIA ADVERTISING 

 
 
 

1. INTRODUCTION 

 
Social media are prevalent in the lives of millions around the world. With more than 

21 million users in Malaysia and 1.7 billion users in the world, social media especially 

Facebook and Instagram offer tremendous marketing opportunities for both local and 

international brands. 

 
Social media advertising in particular, is now becoming central and predominant in 

any digital marketing efforts with many brands and corporate organizations are 

devoting their efforts in optimizing their social media presence and achieving greater 

ROI from their social media investment.  Social media advertising a new marketing 

skillset that would enable the participants to strive and thrive in the workplaces and 

organizations of the future. 

 

 

2. OBJECTIVES 

 
This course is designed to introduce participants to the strategies and tactics in social 

media advertising that can be used to drive greater brand performance. 

At the completion of this course, participants will be able to design their own social 

media advertising campaign via Facebook and Instagram towards achieving a cost-

effective brand promotion and ultimately driving sales performance of their marketing 

communication campaigns. 
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3. CONTENTS 

 
This course will equip participants with essential knowledge, tactics and skills in 

social media advertising by exposing participants to the whole spectrum of social 

media advertising from account setup, budget planning and content creation to 

reporting and analytics via two main platforms namely Facebook and Instagram. 

Specifically, the course covers essential topics on ads campaign setup, objective 

setting, audience targeting, budgeting strategies, content and visual ad format, ads 

placement and analytics. Participants will be exposed to various types of social media 

advertising campaigns via two main platforms namely Facebook and Instagram. 

 
 
 

4. METHODOLOGY 

 
Hands-on exercise, interactive lecture, discussion. 

 

 

5. SUITABLE FOR 

 
Working professionals, entrepreneurs, students, academics or any individuals who 

have interests in mastering a new marketing skillset of the future. 

 

 

6. DURATION 

 
2 days / 8 hours. 
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7. TRAINERS’ PROFILE 

 
 

DR. HASRINA MUSTAFA 

 
 

 Dr. Hasrina Mustafa is an Associate Professor at the School 

of Communication, Universiti Sains Malaysia (USM) with a 

doctorate degree from the Universiti Putra Malaysia in the 

field of new media. She also holds the Foundation Certificate 

from the Institute of Practitioners in Advertising (IPA), 

Incorporated by Royal Charter, UK in association with  

Association of Accredited Advertising Agents Malaysia (4As). Presently, she also 

serves as the Honorary Secretary for Malaysian Association of Communication 

Educators. Dr. Hasrina lectures on digital marketing strategies, integrated marketing 

communication, research methods and data analysis mainly at post-graduate level. 

She has been actively involved as a trainer in Google Ad and Facebook Marketing 

since 2017. 

 

Currently she heads a team of marketing specialists in managing the digital 

marketing campaigns for the university using Google Ad, Facebook Ad, Baidu and 

WeChat platforms to more than 15 countries including Saudi Arabia, Oman, Jordan, 

Pakistan, Bangladesh, China and others.  Since the start of her career in academia, 

she has been involved in several research and consultancy projects related to 

marketing communication and tourism i.e. profiling of high risk motorists, tourist 

experience in Langkawi, the impact of tourism on social and economic development 

in Langkawi, Langkawi Benchmarking study and Langkawi Tourism Blueprint. 

 

Her research work has been previously funded by Warisan Advertising, Malaysian 

Institute of Road Safety Research (MIROS), Langkawi Development Authority, 

Ministry of Youth and Sports, Ministry of Higher Education, Ministry of Science, 

Technology and Innovation. Her current research aims to deconstruct the 

Generational Cohort Theory to better predict effective ways and strategies to market 

to the Generation Z and beyond. 

 
 


